
 

Project Dog Foster Campaign Recap
San Diego County  April-May 2024



The Deets.
The ‘Client’:

The Project:

The Why:

The Timing:

The Ask:

The Agencies:  

The San Diego Animal Welfare Coalition

A pro bono ad campaign to educate and motivate San 
Diegans to consider fostering a dog

To ease extreme overcrowding in area animal shelters,  
to benefit shelter dogs, and to ultimately save lives

April-May 2024

CSBi rallying gratis media support from San Diego 
broadcast, digital, and out of home partners

A pro bono effort from CSBimpact and Simpler & Simpler



Project Website & Performance
A Project Dog Foster website was created as a conduit to facilitate the 

consumer journey from awareness to action. It received over 5,400 visits. 



Project Dog Foster Broadcast
Our radio, television and cable partners stepped up in a big way in April:

17 Radio Stations 
6 TV Stations                       

Cox Media

 2,700 free spots 
aired

Media Value:  
$427,075



Project Dog Foster Out of Home

Outfront Media 
generously supported 
the campaign in April 
with several eco-posters 
and a massive digital 
freeway bulletin.

Impressions:
3,540,000

Media Value:
$62,771



Digital Display Ads
HTML5 sequential display ads produced for broadcast partner station 

websites ran during the campaign as added pro bono visibility.



Social Media Performance Test.
To test program response from social media, CSBi underwrote ads for 
Facebook and Instagram, producing more than 3,000 engagements.



Added-Value News Features
Launching the program triggered more than 100 news features across 

San Diego TV and Radio broadcast and digital channels. 



LinkedIn Posts and Reposts
Agency team members created LinkedIn posts and reposts for the 

campaign, generating more than 10,000 views and 1,800+ engagements.



Results
• More than $500,000 in no-charge 

advertising from supportive media 
partners

• 100+ news features to further build 
awareness and interest ijn fostering 

• Substantial new public awareness 
of fostering as a consideration.

• A resounding uptick in fostering 
activity for SDAWC coalition 
members

“We saw a direct impact 
with foster sign-ups 
and getting pets out of 
the shelter, thanks to 
the Project Dog Foster 
campaign.”
       - Brian Daugherty, Executive Vice President           

        San Diego Humane Society 
 



To learn more about Project Dog Foster, click info@csbimpact.com

mailto:info@csbimpact.com

